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TikTok 'Out of Phone’ campaign
driven by weather triggers.
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Real-time weather conditions kept the message relevant
throughout the day, extending AVEENO® Face SPF 50's creator-
led content beyond the screen.
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From TikTok feeds to city billboards

Strategy & Results

Proven Brand Alignment at Scale

- Capturing attention on the move translated into
measurable brand impact
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Brand Attribution Personal Interest
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- Converting engagement into stronger brand outcomes
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Brand images Consideration
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