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Randstad
DOOH campaign

How to enhance Randstad's brand awareness by

= - | _ i designing a hyper-local prDOOH campaign?
= 1| « Location: 50 target cities in France and lle-de-France
en Moselle | o Period: 01/04/2024 to 23/04/2024
avec randstad ? * O B _ .
: g | « Target: young candidates looking for stable
eﬁ?ﬁ%‘,’ﬁf g%SD?CrSf ST employment or their first work experience
pres de chez vous. = wfl « Message: 'A job in [department] with Randstad?
E R Discover our temporary, fixed-term, and permanent job
1‘; T | offers near you'
v 0 >
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STRATEGY PV
A hyper-local DOOH campaign to combine relevance and

impact

randstad
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(Pl e TSl ¢ ° Geo-targeting
e 0

" DY vwS o SaifffDenis g « 50 cities in France, within a 30 km radius, featuring tailored creatives for each city

L 1 o 2 A ® . . . .
Honges o2 8 ‘n%es:‘Gerim‘vﬂlua.rs' N | La Cgumeu.ve wh§re Rarzdstad agencies have a |Imlte(fi !:)hy5|cal prese_nce_.
$ . 2 ‘ﬁ; oge/ o ® op o Paris and lle-de-France, where competition for talent is higher. The 15th and 16th
: . ""‘!?. o ..ﬁ"’ N s '..’- arrondissements are excluded, as the target audience is not present there.
@ & . ®
@

Strategic location
o " + Near Pole Emploi/France Travail: key locations to reach active job seekers.

*‘ o In streets where other temporary agencies are located to intercept potential talent.
« Along major roads leading into urban areas, where visibility is highest to capture

Fls ,i,: the attention of workers during their commutes.
p .
A:,;?? Dayparting
.o, « Monday to Friday: 7 AM - 11 AM, 12 PM - 3 PM, and 5 PM - 7 PM, targeting peak
d3° traffic hours to maximize impact.
o ®:..% o Saturday: 11 AM - 3 PM and 4 PM - 8 PM, engaging with a relaxed and available
p audience during shopping or family outings.
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CREATIVES

Contextualized ads to establish a local presence

+
. ' randstad

'A job in [department] with Randstad? Discover our
temporary, fixed-term, and permanent job offers near you’

{5 Cologne
i Brussels Maastricht
Bournemouth RN = o ,

Custom points

S customPO5S-6249828...

Jersey Departments
L0 Ain : .
o Asne un emploi un emploi
~)  Ardéche . . T
S CotedOr en Loire-Atlantique en lle-de-France
o s avec randstad ? avec randstad ?
&) Haute-5adne
o e decouvrez nos offres decouvrez nos offres
S Meurthe-et-Mosell en interim, CDD, CDI en interim, CDD, CDI
o pres de chez vous. pres de chez vous.
) Vaucluse
&) Vosges
) Morbihan
o) Arigge ﬁ‘- ﬁ‘-
S Pas-de.Calas randstad.fr il randstad.fr ndetad
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un emploi 3 ) .

Sl , The hyper loFal D.OOH campaign

avec randstad ? : conducted with Displayce perfectly met

e Ve our e.x.pectati(.)ns. The results ir.l terms of

en intérim, CDD, CDI visibility and intent to apply, significantly

pres de chez vous. o, o . .

strengthened our local positioning while

-~ supporting our efforts to invigorate the

o job market. We are delighted with the

positive impact of this initiative.

Gilles GOBRON

Deputy Marketing Director, RANDSTAD.
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RESULTS

A contextualized and relevant
campaign that fosters trust -
and interest in the message

(3) happydemics

un empiloi

1 enintérim, CDD, CDI
pres de chez vous.

With this hyper-local DOOH campaign, Randstad E5 ) Wb
reaffirms its commitment to making employment (1T soDeca
accessible and visible where it is most needed. By = ”
creating connections between job seekers and
local businesses, this campaign brings a sense of
proximity back to the job search and positions
Randstad as a facilitator of professional
integration. Thro.ugh its r_eflned, ’_cargeted strategy +SSptS | +211-ptS
and measured impact, it promises to create a

commercial and social dynamic essential for sp:clial!'iiztlment Brgr?:lii:tn'ilgge
attracting new talent while supporting the local

economy.
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Campaign
measured by
Happydemics

+23pts

Uplift in
Consideration




